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DATA SOURCE 2

YouGov Gambling Profiles is the first tool of its kind, delivering industry insights at a global and local level. 

Track behaviors and attitudes across the gambling space for a full picture of your target consumers, updated monthly.

Access unrivalled consumer intelligence from over 500,000+ interviews per year. Identify trends and cross-analyze 

gambling data against key metrics.

Game-changing intelligence on gambling audiences

Data collected and updated 

on a monthly basis

Fresh data

Measure trends across a 

consistent set of gambling metrics

Data consultancy

24 markets

Global reach



Q: Do you agree or disagree with the following statement? “I really enjoy betting” 

Source: YouGov Global Gambling Profiles: Jan-22 to July-22 data, Canadians aged 18+

18% 
of Canadians agree 
that they “really 
enjoy betting” ; 
scores are highest 
in Ontario, the first 
province to fully 
open in April 2022

Betting Enjoyment: By Region 3

“I really enjoy betting”

% Definitely/tend to agree

Atlantic
16%

Quebec
15%

Ontario
19%

Western
18%

Total Canada: 18%



23% of Canadians place a 

bet at least once a month (are 
gamblers), and 13% place a 
bet at least once a week

Gambling & Betting Frequency 4

23%

12%

65%

Gamblers (At least once a month)

Infrequent Gamblers (Less than once a month)

I don't gamble/don't know/prefer not to say

Q: How often, if at all, do you gamble or place a bet NOT including playing the lottery, either offline or online, using a website or app? 

Source: YouGov Global Gambling Profiles: Jan-22 to July-22 data, Canadians aged 18+
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Canadian Gamblers skew male, younger, and are more 
likely to have a household income over $150K

Demographic Profile of Canadian Gamblers 5
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Gender

40%

60%

Age

15%

13%

30%

35%

$150K+

$100K-$150K

$50K-$100K

Less than $50K

Household Income

Indicates a statistically significant difference between 

Gamblers & Total Canadians

Source: YouGov Global Gambling Profiles: Jan-22 to July-22 data, Canadian Gamblers aged 18+

Gamblers defined as gambling or placing a bet NOT including playing the lottery, either offline or online, using a website or app at least once a month



Hockey is the most popular sport for Canadian Gamblers 
to bet on, followed by football and basketball

Top Sports Bet On 6

Sports Bet on Last 12 months

Hockey
21%

Football (NFL, 

CFL, NCAA, etc.)

15%

Basketball 
12%

Soccer
11%

Baseball
9%

Horse Racing
6%

Boxing 
6%

Tennis
6%

Q: Which, if any, of the following sporting events have you placed a bet on in the last 12 months?

Source: YouGov Global Gambling Profiles: Jan-22 to July-22 data, Canadian Gamblers aged 18+

Gamblers defined as gambling or placing a bet NOT including playing the lottery, either offline or online, using a website or app at least once a month



Perhaps 
unsurprisingly, 
Canadian gamblers 
are more likely than 
their American 
counterparts to bet 
on hockey

Sports Bet On: Canadian vs. American Bettors 7

Sports Bet On Last 12 Months

Among [COUNTRY] Gamblers
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26%

22%

15%

16%

21%

15%

12%

11%

9%

USCanada

Q: Which, if any, of the following sporting events have you placed a bet on in the last 12 months? 

Source: YouGov Global Gambling Profiles: Jan-22 to July-22 data, Canadian & American Gamblers aged 18+

Gamblers defined as gambling or placing a bet NOT including playing the lottery, either offline or online, using a website or app at least once a month
indicates higher result than among comparison groups



Hockey Football Basketball Soccer Baseball

18 - 24 10% 9% 17% 14% 12%

25 - 34 19% 16% 24% 30% 23%

35 - 44 19% 23% 26% 22% 19%

44 - 54 22% 20% 15% 15% 19%

55+ 30% 33% 18% 19% 27%

Canadian Gamblers who bet on hockey, football or 
baseball skew older than those who bet on basketball or 
soccer

Age Profile of Canadian [SPORT] Bettors 8

Q: Which, if any, of the following sporting events have you placed a bet on in the last 12 months? 

Source: YouGov Global Gambling Profiles: Jan-22 to July-22 data, Canadian Gamblers aged 18+, Bet on [SPORT]

Gamblers defined as gambling or placing a bet NOT including playing the lottery, either offline or online, using a website or app at least once a month



32% of Canadian 

Gamblers have placed 
single bets in the past 
month, the most popular 
bet type by a wide 
margin

Type of Sports/Event Bets Placed 9

32%

13%

12%

12%

11%

11%

5%

Single bets

In-play

Lay or bet against

Spread bets

Prop

Accumulator or parlay

Other (e.g. speciality, full cover)

Canadian Gamblers have placed a bet 

in the last month using…

Q: Thinking about sports and event betting, which of the following types of bets have you placed in the last four weeks?

Source: YouGov Global Gambling Profiles: Jan-22 to July-22 data, Canadians Gamblers aged 18+

Gamblers defined as gambling or placing a bet NOT including playing the lottery, either offline or online, using a website or app at least once a month



MLS fans are most 
likely to agree that 
“it is appropriate 
for gambling 
companies to 
sponsor sports 
entities”, while 
NHL fans are least 
likely

Perceived Appropriateness of Gambling 

Sponsorship: By League fans
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“It is appropriate for gambling companies to sponsor sports 

teams, competitions, or athletes”

% Definitely/tend to agree

35%

Fans

31%

Fans

32%

Fans

30%

Fans

31%

Fans

29%

Fans

Q: Do you agree or disagree with the following statement? “It is appropriate for gambling companies to sponsor sports teams, competitions, or athletes” 

Source: YouGov Global Gambling Profiles: Jan-22 to July-22 data, Canadians aged 18+, Fan of [LEAGUE]

[LEAGUE] Fans defined as having any interest in [LEAGUE]



Compared to the average Canadian, gamblers are more 
likely to use Twitter, LinkedIn and Snapchat

Social Networks Used in the Past Month: 

Gamblers vs. Total Canadians

11

34%

14% 13%
11%

9% 8%

4% 4%

33%

15%
13% 13%

10%
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6%
4%

Total Canadians Gamblers

Q: Which, if any, of the following social networks have you used within the last month?

Source: YouGov Global Gambling Profiles: Jan-22 to July-22 data, Canadians aged 18+

Gamblers defined as gambling or placing a bet NOT including playing the lottery, either offline or online, using a website or app at least once a month

Indicates a statistically significant difference between 

Gamblers & Total Canadians
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